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Marketing Opportunities 2011-2012

M ARKE T 1N

OPPORTUNITIES

Let your business benefit from the combined
marketing expertise of Tourism South East

Tourism South East offer a programme of targeted and value for money

marketing opportunities which have been developed with experience
and provide a cost effective platform for tourism businesses to promote
products and services to their target audiences. These activities are
delivered through partnerships, reducing the individual cost for partners
and helping ensure a positive return on investment

This pack contains information on the following opportunities

Domestic Marketing opportunities

Evening Standard Supplement
Family Fun Campaign

Escape campaipn MEW

Time for Us Campaign
Website Advertising

Online Competitions

Group Travel Marketing opportunities

Group Travel Fairs 2012

Excursions™ 201 2

Best of Britain & Ireland 2012

Group Leisure Show 2011

Group Travel Guide 2012

Online Marketing—E-newsletter Adwvertising and Banner Ads
Birect Mail

International Marketing opportunities

* (ol Asia Pacific
* Mear Europe Trade Campaign
* Mear Europe Media Campaipgn

MN.B

All ratas guoted are member rates,

A 40% surcharpe applies to all non-members and a 15% Surcharpe applies to all boundary members unless
otherwize stated

£0% VAT i5 applicable for all opportunities within this publication. TO U R_l SM
SOUTH EAST
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Marketing Opportunities 2011-2012

Booking Deadlines at a Glance!

The fallawing list pravides a summary, in chronalogical arder, of any date sensitive marketing opportunity 5o

vou don't miss aut. Full details of each campaign <an be faund in the relavant campaign section of this
programmes. Take note of the 'Campaign Type' column to help you indantify the section in the programme to
visit far more information. Opportunities which are available throughout the year are listed at the bottom

Booking Deadline Opportunity Campaign Type

In time for inclusion at launch in

11 March 2011 Family Fun Gaily Mail Supplement Comestic

30 April 2011 Ewening Standard 3upplement Domestic

01 May 2011 Mear Europe Trade Intime forinclusion in 5ales Mission [International
Intime for inclusion at Destination

01 May 2011 o Asial Pacific Britain & Ireland International
Intime to take advantage of the

3 June 2010 Excursions™ 2012 Early Bird Stand Rates Travel Trade
Intime to take advantage of Early

FH June 2010 Trade E-newsletter Bird Offer Travel Trade

Early September

Escape key campaipn

Intime for launch in Independent

Domestic

25 August 2011

Group Travel Guide 2012

FREE LISTING MUST BE COMPLETED
OMLIME

Travel Trade

27 August 2011

Group Travel Cuide 2012

Enhanced Entries

Travel Trade

03 September 2011

Group Travel Guide 2012

Bisplay Advertising

Travel Trade

H June 2011

Group Leisure Show 2011

Stand partner

Travel Trade

13 September 2011

Group Lelsure Show 2011

Literature Representation

Travel Trade

01 October 2011

Gol Asia

In time for Inclusion in Hello Britain

International

11 Movember 2011

Literature Inclusion in Group
Travel Fair Mailing

(limited spaces)

Travel Trade

30 NMovember 2011

Literature Inclusion in Group
Travel Guide Mailing

(limited spaces)

Travel Trade

011 Movember 2011

Gol Asia

Intime for CITM exhibition

International

31 November 2011

Excursions™ 2012

5tand bookings

Travel Trade

(11 December 2011

Best of Britain & [reland 012

Stand bookings

Travel Trade

1 Gecember 2011

Group Travel Fais 2012

5tand bookings

Travel Trade

011 December 2011

Time for Us

Intime for February Launch in
Telegraph Supplement

Domestic

(11 December 2011

Mear Europe Trade

In time for Inclusion at [TE Exhibition

Travel Trade

10 Gecember 2011

Confex

Business Tourism Exhibition Partner

Business Tourism

08 March 2011

Best of Britain & lreland 2012

Literature Representation

Travel Trade

Opportunities available throughout the year—No Booking Deadlines

Website Banner Advertizing

Website Advertising

Online Competitions

Escape and Time for Us Online, Website and E-newsletter Opportunities
Family Fun Online, YW ebsite and E-newsletter Opportunities

Group Travel Bi-monthly E-newsletter and Banner Advertising

Group Travel Bespoke Direct Mail opportunities

Sponsored Events and City Guide Links

Col Asia Familiarization Wisits, and ad-hoc activities
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Domestic Marketing Campaigns 2011-2012

EVENlNG STANDARD
SUFPPLEN EI

Overview

This will be the third year that Tourism South East has worked with the Evening Standard
for a summer promotion of the South East. Building on the success of two previous
campaigns, the supplement will pramote days out and short breaks across the South East

region with the aim of encouraging people living and working in London to explore the
fantastic destinations, attractions and accommodations on their doorstep.

This 12 page Beautiful 5outh’ supplement is a fantastic way to get your message out to
the London audience within a targeted supplement.

Target Audience Evening Standard facts
. Primary - London . Circulation 3418
. Secondary - surrounding, commutable areas . Readership 1,489,000
. ABCT Adults 4%
The Evening Standard reaches an audience that are - 15-44 vear olds 54,
influential as well as being affluent. From the corridors of - Male 1%
Westminster to the heart of the City, the Evening Standard . F | 2%
talks to opinion formers, setting the agenda for the capital, Emale
providing insight and comment on national, international .
and regional news through the focus of London. E\fenlng Standard rate card
. . If wou were to buy a full page in the Evening Standard
Campa|gn TlmescalES independently advertising rates start at £24,000.
- Supplement to be circulated at the end of June 011
Booking Deadline
20 April 2011
Campaign Costs
TSE mermbers Non-TSE members
Full page £7.200 + VAT = £8.640 Full Fage £9940 + VAT = £11,928
Half page £3600 + VAT = £4,320 Half page EE040 + WAT = £6048
Quarter page* E1800 + VAT = £2,160 Quarter page* E2E20 + VAT = £3.024
Eighth page* £1000 + VAT = £1,200 Eighth page® £1.400 + VAT = £1680

* QDuarter and Eighth page spaces are for display adverts only, these cannot be used for editorial.

T5E Contacts for further information:
Sarah Labourn Tel 023 3062 5446 Email: slabourn@tourismse. com
Karen Roebudhk Tel D23 8067 5462 Email: kroebucki@tourismse. com

e Beaub’fu(SOu(’k




Domestic Marketing Campaigns 2011 - 2012

+tAM

Tourism South East’'s domestic marketing
campaign, promoting the South as an

outstanding family-friendly destination,
provides an opportunity to engage with a
market that is taking more holidays and days
out in the UK.

Family Fun 2010 results

* Family Fun delivered £7.8m incremental visitor spend
into the South East last year,

* Funfamilydaysout.com attracted over 220,000 pape
visits,

* The campaipn delivered a 16,000 Family database,

* {enerated over ¢9 000 additional staying wisits and
owver 96 000 nights to the repion.

* Over ¢ M) day trips were taken with an averape
spend of £41.91.

* Researc b shows that the profile of visitors taking day
trips to the region are 47 from the South East, 24%
from Greater London and 8% from the Midlands.

Campaign Timescales
» May 2011 to April 2012.

Booking Deadline

* Full campaign partner opportunities now closed
however most opportunities available on an onpoing
basis

Ensure you are involved in...

* Mail on Sunday supplement.
* Family Fun micro-site www southeastengland.com/f
familyfun,

* E-marketing activity with Family focused websites,

Target Audience * Enewsletter
programme to ;
* Arkleisure segments — Primary: High Streets. Secondany: 16,000 family "Sinca becom; )
Cosmopolitans and Functionals. database, partner with B ”.'E a FﬂlT‘Hl'y‘ Fun
* Parents aged 30-45 with children under theapeof 16 - | s Dedicated PR at Ascot Racac Lrism 304uth East,
living in London, South East, West Midlands. campaign dramatic l'm.:ranursE we have seep 5
by top London at T5E u”derstand:: I sales, Tha taam

Campaign Costs

£ 500 + VAT = ET 20D
£4. 500 + VAT = £5400
E1260+ VAT = £1512
E54D + VAT = 2048
E360 + VAT =E£4327
E120 + VAT =E144

Premium Partnar
Key Partner
Standard Partner
Online Partner
E-Mewsletter Partner
Website Partner

szhn Blake
5a 85 31y Mark .
ot Racecaurse eting

Head of

VAT rates are calculated at 20% Prices shown are for T5E membars, A 40%surcharga applies to non T3E members.

TOURISM
SOUTH EAST

For further information or a booking form, please contact:
Sarah Labourn Tel: 023 8062 5446 Email: slabourn@tourismse.com

e Beau(ifu(SOutk
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Family Fun Marketing Campaign Partner Packages 2011-12

Premium Partner Package £6,500

® Full page inclusion in editorial brief for newspaper
supplement and adwvert if required.
® |nclusion in 3 areas of the Family Fun website.

® Banner advert space for partners own banner on the

Family Fun website for the duration of the
campaign.

® |nclusion in & Yisit South East England.
enewsletters sent to Family Fun databaze.

* One-off use of 3rd party campaign data when
requested.

® Cuaranteed coverage in Family Fun PR campaign.

Standard Partner Package £1,260

® Line listing in national newspaper supplement.

® [nclusion in € areas of the Family Fun website.

® Banner advert space for partners own banner on
the Family Fun website for the duration of the
campaign.

® [nclusion in 1Yisit South East England enewsletter
sent to Family Fun database.

E-newsletter Partner Package £360

® [nclusion in 1 Yisit South East England
enews|etter sent to Family Fun database during
the campaign period.

Campaign sponsorship is available on request

For more information or a booking form please contact:
Sarah Laboum Tel: 023 8062 5446 Email: slabourn@tourismse.cam

Key Partner Package £4,500

* Half page inclusion in editorial brief for newspaper
supplement (no advert).

* |nclusion in 3 areas of the Family Fun website.

* Banner advert space for partners own banner on
the Family Fun website for the duration of the
campaign.

® |nclusion in 2 Wisit South East England
enewsletters sent to Family Fun database.

Online Partner Package £540

® |nclusion in 1 area of the Family Fun webszite.

* |nclusion in 1 Yisit South East England
enewsletter sent to Family Fun database.

» Banner advert space for partners own banner on
the Family Fun website for six months of the
campaign.

Website Partner Package £120

® |ncluzion in 1themed area of the Family Fun
website during the campaign period.

All packages will benefit from the awareness raised
and traffic driven to the Family Fun website by the
campaign PR activity and e-marketing activity.

FREE - all partners can promote special offers free
of charge through waaow southeastoffers.com

TOURISM

e Beaub’fv\(SOutk
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Domestic Marketing Campaigns 2011 - 2012

FAMILY rous

ACCOMMODATION PROMOTION

Want to reach the short break
Family Market?

Get your accommodation out to the market
that is taking more holidays in the UK with
Tourism South East’'s Family accommodation
Promo in 2011

Target Audience What can you = ==
» Arkleisure segments — Primary; High Streets. Secondary; nffer fami“es e S
Cosmopolitans and Functionals. R .

they will love? iy =T

* Parents aged 30-45 with children under the apeof 16 - |« Packed lunches? T ——
living in London, South East, West Midlands. =

. Kids go free? = ___ =
- All inclusive? ——=- =
Offer fﬂr partn ors L Lonnacting ooms? ey e

Let us know and let us

» |nclusion in press releases: Aupust and October let farmilies know

» Entry in an & newsletter to 16,000 families

* Indusion on Family Fun website BDUklng Deadllne
www funfamilydaysout. com s August 2011
* Only six places "'Sl'm:e be
i Com|
available aFamily Fyp, partner u-':f'h

ot Tourism South East

<ot Racecoyrse '

we f
dramatic INCrease fn 55 a-:e i%en g
atTSE 2% The team

E newsletter costs dedicated to the cayse
Only £450 + VAT = £540 about ha|p;

Iohn Blaka
SB['E‘S Atd Mark .
ot Racecoyrse b

WAT rates are calculated at 0% Prices shown are for T3E members, A

L Head of
A0 %surcharpe ap plies to non T3E members.

As

For further information or a booking form, please contact: SOU
Sarah Labourn Tel: 023 8062 5446 Email: slabourn@tourismse.com

-
-
rr
>
W
-
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Domestic Marketing Campaigns 2011-2012—NEW for 2011

Want to reach pre-family couples?

The Tourism South East NEW "Escape” domestic
marketing campaign is designed to boost awareness of
South East England as an ideal destination for a day out
or short break for affluent young couples, ABC1.The
campaign promotes the South East as a vibrant
destination through a mix of online, social media and
offline marketing initiatives.

Target Audience * Web presence within B
yisitsoutheastengland.com 100 000 visitors per month

* Couplesaped 25-35, ABLT . . * 50cial media promotion on Facebook

* Arkleisure segments — Cossmapolitans aad Discoverers

e e . * Coverage in Time Qut, late 2011
® | iving in London, 3outh East and Wast Midlands * E-marketing activity for this target market

* E-newslatter program me to 35,000 couplas database

campalgn TlmESCEIE * Dedicated PR campaign by top PR apency Hume

& October 2011 launch to Aupust 2012 Whitehead to reach all media.

Ensure you are involved in... Booking Deadline

* 5outh East supplements in the Independent national . . . ] )
newspaper Octobar 20711 Online opportunities available on an ongoing basis

* Trip Advisor online marketing activities including a
South East destination page for one year and
e-marketing to 1,900,000 contacts

"Visier,

gl

o Clive, 1y, I esearcy,
Campaign Costs 03t eyapg, 2, /LS,
* Full Cam paign Partner Escape E5,000 + VAT = £6,000 p‘i"d lifesty e ,,',o;"'.""'”ﬂ

» Standard Partner £1260 + VAT = £1512 5 Efﬁm,i{'}, oupy ¥ata

* Online Partner FS40  + VAT = £648 ﬂlftﬁfast(:anoﬂs. Tha

» E-Newsletter Partner £360 + VAT = £432 thege » fFer aty

* Website partner E120 +VAT=E£144

Special Offer: Full campaign partner Escape and Time for Us  £10,500 + VAT

Full pachape breakdowns shown overleaf,
A 40% surcharge applies to non T3E members. & 15% surcharpe applies for Boundary members, YAT rates 20%

For more information or a booking form please contact: TO U Rl SM

Catherine Knight Tel: 023 8062 5477 Ernail: cknight@tourismse.com SOUTH EAST

e Beauﬁfu(SOutk




Full Campaign Partner "Escape”
£5,000 + VAT

* Half page inclusion in editorial brief for
Independent newspaper supplement October 2011

® |nclusion in South East destination guide for Trip
Advisor plus e-marketing to over 1,900,000
contarts

* Coverage in Time Ot feature, late 2011

* |nclusion in visitsoutheastengland com website.

* |nclusion in two Yisit South East England
e-news|etters sent to couples database

* Cuaranteed coverage in Escape PR campaign
® |nclusion in Facebook social medias

Standard Campaign Partner Package
£1,260 + VAT

* Line listing in The Independent newspaper
supplement

® |nclusion in Time Out editorial late 2011

* |[nclusion in yisitsoutheastengland.com website.

® |ncluzion in one Yisit South East England
e-newsletter sent to 35000 couples database

E-newsletter Partner Package
£360 + VAT

# [nclusion in one Yisit South East England
e-newsletter sent to couples database of 35,000
during the campaign period

Campaign sponsorship is available on request

For more inforrmation or a booking form please contact:
Catherine Knight Tel: 023 8062 5447 Ermail: cknight@tourisrmse.com

Special offer: "Escape” and "Time for
Us" Full Campaign Partner package
£10,500 + VAT (save £1,000)

* |nclusion in editorial brief for two national newspaper
supplements. The Independent, half page, October
2011 and the Telepraph, full page, March 2012

* |nclusion in South East destination guide for Trip
Advisor plus e-marketing to owver 1,900000 contacts

# |nclusion in Time Out feature late 2011

* |nclusion in two Yisit South East England
e-news|etters sent to couples database

* (One-off use of 3rd party campaign data when
requested

* Cuaranteed coverage in Escape and Time for Us PR
campaign.

* |nclusion in Facebook social medias

* Opportunity for increased promotion via competition

Online Partner Package
£540 + VAT

® |nclusion in themed area of
visitsoutheastengland.com
® |nclusion in Facebook social medias

® |ncluzion in one Wisit South East England
e newsletter semt to couples database of 35 000

Website Partner Package
£120 + VAT

® |nclusion in themed area of the
yvisitsoutheastengland.com wekbsite

FREE - all partners can promote special offers free
of charge through woanw southeastoffers.com

e Beauﬁfu(SOutk




Domestic Marketing Campaigns 2011-2012
TIME FOR LIS
' g U a2 u &

The Tourism South East "Time for Us” domestic
marketing campaign is designed to boost awareness

of South East England as an ideal destination for a
day out or short break for couples. The campaign runs
in Spring 2012 and promotes the South East through
a mix of online and offline marketing initiatives.

Time for Us 2010-11 Results . .
* Time for Us delivered £&, 100,000 incremental visitor Ensure }"ﬂu are |nVﬂlVEd In...

spend into the South East. * South East supplement in the Telegraph newspaperin
* Romanticdaysout.co.uk attracted over 71000 visits March 2012
* Cenerated 27 000 additional staying visits to the region |* Campaign website on visitsoutheastengland.com

= 34 000 additional day trips were in the region, Up §6% 100,000 unique users per month
e Overall campaign RO of 6211 * E-marketing activity on sites such as Classic FM

* F-newsletter programme to 35 000 couples database

H * Dedicated PR campaign by top PR apency Hume
Target Audience pedicated

® Arkleisure sepments — Cosmopolitans and Traditionals

* {ouples aped 40 -60 with no children or children have Bﬂﬂking Dead“ne

left home
» Living in London, South East, West Midlands December Z011 ta be key campaign partner
although many opportunities

available on and on going

* - b i ”»
Campaign Timescales = o Covey
* Spring 2012 to October 2012, main print feature March ‘;'.g'ﬁ' 'zgeﬂ"s
2012 """Ism g
Sou ”East “
n’ﬁe For ”tﬁe
Campaign Costs :5,,,,,%9?: 2ign
E ”»n
* Full Campaipn Partner Time for Us £6,500 + WAT = £7800
* Half Campaipn partner £3,500 + VAT = £4200 Mar/,etl ’H’htgn
» Standard Partner £1,260 + VAT = £1512 ﬁ‘”’ange v ﬁha n&gxe,.
* Online Partner £540  + VAT = £648 Mark Mag
* F-Mewsletter Partner £360 + VAT = £432 "8 ﬁa’"tne,-shl
* Website partner 120 + VAT =£144 -

Special offer: Full carnpaign partner Escape and Time for Us £10,500 + VAT =£12 600

Full packape breakdowns shown overlaaf,
A 40% surcharge applies to non T3E members. & 15% surcharpe applies for Boundary members
VAT rates 20%

For more information or a booking form please contact: TO
Catherine Knight Tel: 023 8062 5477 Ermail: cknight@tourismse.com SO

e Beau(ifu(SOutk




Lime

forus

Special offer: Double Campaign
Partner "Escape” and "Time for Us"
£10,500 + VAT

* |nclusion in editorial brief for two national
newspaper supplements. The Independent, half page.
October 2011 and the Telepgraph, full page, March
2012

® |nclusion in destination guide for Trip Advisor
destination guide and e marketing to over 1,300,000
contacts

# |nclusion in Time Out feature late 2011

® |nclusion in 2 Yisit South East England.
E-newsletters sent to couples databaze

* One-off use of 3rd party campaign data when

* reguested

* Cuaranteed coverage in Escape and Time for Us PR
Campaign

* Opportunity for increased promotion via competition

Standard Campaign Partner Package
£1,260 + VAT

® line listing in The Telegraph newspaper supplement
* |nclusion in visitsoutheastengland.com website.

* |nclusion in one Yisit South East England
e-newsletter sent to 35,000 couples database

E-newsletter Partner Package
£360 + VAT

* |nclusion in one Yisit South East England
e-newsletter sent to couples database of 35,000
during the campaign period

Campaign sponsorship is available on request

For more information or a booking form please contact:
Catherine Knight Tel: 023 8062 5447 Ernail: cknight@tourismse.com

Full Campaign Partner
Time for Us £6,500 + VAT

» Editorial inclusion in editorial Brief for one page in
the Telegraph newspaper supplement March 2012

* |nclusion in visitsouthe astengland.com campaign
website

* |nclusion in two Yisit South East England
e-newsletters sent to couples database 35,000

* One-off use of 3rd party campaign data when
requested

# Guaranteed coverage in Time for Ws PR campaign

Half Campaign Partner
Time for Us £3,500 + VAT

» Editorial inclusion in half page inthe Telegraph newspaper

supplement March 2012

* |nclusion in visitsoutheastengland.com campaign website

® |nclusion in two Yisit South East England
e-newsletters sent to couples database of 35000

Online Partner Package £540 + VAT

* |nclusion inthemed area of
visitsoutheastengland.com

* |nclusion in one Yisit South East England
e-newsletter sent to couples database of 35,000

Website Partner Package
£120 + VAT

* |nclusion in themed area of the visitsoutheastengland.com

during campaign pericd

TO
SO
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Domestic Marketing Campaigns 2011 - 2012

N

.

Make the most of our success!

A selection of targeted website advertising opportunities are
now available to tourism businesses on
www.visitsoutheastengland.com which welcomes more than
one million visitors annually.

Overall banner spat - £5 CPM+ (members - £250 min)
£7 CPM+ (nan-members - £350 min)

* Skyscraper banner featured throughout the website™

¢ Minimum purchase 50,000 impressions (i £25%0 for members}

*  www yisitsoutheastengland.com received 3,265 000 pape views
(impressions} in 2010

* Skyscraper banneradvert must be; statlcfanimated or Flash maximum dimenslons 190x500

Homepage banner spot - £4 CPM+ {members - £200 min)
£5.60 CPM+ (non-members - £280 min)

Skyscraper bannar Featured on the homapage only™

Minimum purchase 50 000 impressions {or £ 200 for membears)
Visitsoutheastengland.com homepape received 330, 000 pape views
(impressions} in 2010

*Skyscraper banner advert must be; statho’anlmated or Flash maximumn dimenslons 180:500 plxels,
raxlmum ke W00kb.

Categaory banner spot - £2.50 CPM+ (members - £62. 50 min)
£3.50 CFM+ (non-members - £87. 50 min)

* Shyscraper banner featured on selected catepories, i e accommaodation,
things to do, Inspire mal et (For full list of catepories see booking form}

¢ Minimum purchase 25,000 impressions ({.e. £62.50 for members}

* Papes on visitsoutheastengland.com received 50000 possible pape views
(impressicns} on average in 2010

*Lkyscraper banneradvert must be; statlcfa nlmated or Flash maximurn dimenslons 190500 plie Ls, | : . == |
rmaximum ske 00k

*CPM - Cost per mille = 1,000 impressions. TO
SO

For more information or a booking form please contact:
Catherine Carkest Tel: 023 8062 5510 Email: ccarkeet@tourismse.com

e Beauﬁfu(SOutk




Featured Advertisement  £100 per month (members)
£140 per month (non-members)

* |ndusion on a single landing pape on visitsoutheastengland .com for the
duration of 1 month

*Advert can be Statlefanimated or Flash maximuoen dimenslons 717200 phrels, mazximuom slze

Website skin Package £2000 per month (members)
£2,800 per month {non-members)

* Promote your business on www . yisitsoutheastenpland.com homepape
with a backpround flash animation praphic of your choice®

* Backpround skin will be present on the homepape for the duration of
one calendar month

* 1entry in agquarterly South East Enpland consumer e -newsletter sent
to a data base of approximately 30 800

*Advert can be; statlcfanimated or Flash maximuorm dime relons 190500 plxe ke, mazximum
slze 100kE

Website header £300 per month (members)
£420 per month {non-members)

. Exclusive header use on a single landing papge in catepory of choice:
i.e: accommedation, [nspire Me!, Eating Out (see booking form for

full list of catepory options}?
. Header will be live on the site for the duration 1 month

*Header Irnage can be; Statlcfanimated or Flash maximurm dimenslons 940x327 plxels,
rmaxirur £lze S0kb

Sponsored Event Listing  £120 per month (members)
£168 per month (non-mermbers)

. Sponsored imape and hyperlink to ywour website on the events landing
pape for the duration of one month

Sponsored City Guide Hyperlink £50 (members)
£70 (non-members)

. Inclusion on 1 city/town pape of the website
L ]

months
*Hyperlink can Include 1 cllckable Image, maximum dime rslons 2003150 plelks,
raxlmum slze SOkb

For more information or a booking form please contact:
Catherine Carkeet Tel: 023 8062 5510 Email: ccarkeet@tourismse.com

Hyperlink® to external puide or downloadable PGF for duration of two

Featured Advertising

e Beauﬁfu(SOutk




Domestic Marketing Campaigns 2011 - 2012

LilN

COMPETITIONS

Promote your competition online

Visits to our portfolio of websites has grown by 52% in the past
year. Competitions can offer a fantastic way of showcasing your

products to these new markets . Visitors to the
visitsoutheastengland.com website are readily seeking information on short
breaks and/or day breaks and are therefore a good market to entice with a prize.

Target Audience Website Traffic

» Visitors seeking day trips or short break information on | Our website www visitsoutheastengland com:
www visitsoutheastengland. com
* Received over 1 million visits between April 20710 and

* Yisitors seeking family related day trip or short break February 2011 or over 70,000 visits per month
infermation on www. funfamilydaysout.com
* Received over 3.1 million pape impressions between

* VYisitors seeking couple related day trip or short break April 2010 and February 2011 or just under 300,000 a
informaticn on www.romanticdaysout.co.uk month

Our website www. romanticdaysout.co.ulk:

H H * Received over 85000 visits between April and
campa Ign TlmescalES December 2010 or over 9 500 visits per month

Our website www funfamilydaysout.com:
* Received over 80,000 visits bebtween April and
Decemnber 2010 or over 9 000 visits per month

* {ompatitions can be promoted on our websites
throughout the year, subject to space and availability,
running April to March,

Campaign Costs

MEMBERS

* {ombined compatition and campaign partner ETSOY + WAT = £800

* {ompetition partner ES00 + VAT = £E600
NOM-MEMBEERS

* Combined competition and campaign partner E1080 + WAT = £1260
* Competition partner ETOD + VAT = £840

* Those advertising within our demestic campaigns (Family Fun and Time for Us} can promete competitions on
campaign sites free of charpe,

For more information or a booking form please contact:
Catherine Carkeet Tel: 023 8062 5510 Email: crarkeet @tourismse.com T

Q0O

For a booking form please wisit www toudsmsoutheast.com/marketingfcompetitions
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Domestic Marketing Campaigns 2011 - 2012

Competition Partner - £500

£50 a month thereafter for competitions running longer than one month

* Feature box on www visitsoutheastenpland.com homepape to include com petition details and imape.

* {ompetitions are featured for a pericd of one month.

* Bespoke landing pape to feature competition details and advertorial feature including up to 500 words
and up to 5 imapes and links to your website(s}, Maximum of 5 links.

» {ompetition will featurein 1 campaipn e-newsletter and 1 peneric e-newsletter,

* {nline entry form pape that automatically inputs data into Tourism Socuth East consumer database.

* Termns and conditions pape featuring advertisars' terma and conditions and Tourism 3outh East's terms
and conditions,

* 5Share of competitors' entries for marketing use subjedt to permission for use,

* Minimum prze value £500,

* Competition winner will be selected by Tourism South East and the advertiser will be responsible for
contacting the prize winner and arranpging the prize directly with the winner.

Combined Campaign and Competition Partner - £750
£65 a month thereafter for competitions running longer than one month

* Feature box onwww, visitsoutheastengland.com homepape to include com petition details and imape.

* Feature box onwww funfamilydaysout.com OR www.romanticdaysout.com to include competition details
and imape.

* {ompetitions are featured for a period of one month.

* Bespoka landing pape to feature competition details and advertorial feature including up to 500 words
and up to 5 imapes and links to your website(s}, Maximum of & links.

* {ompetition will featurain 1 campaign e-newsletter and 1 penaric e-newsletter.

* {nline entry form pape that automatically inputs data into Tourism South East consumer database.

* Terms and conditions page featuring advertisers' terms and conditions and Tourism South East's terms
and conditions,

* Share of competitors' entries for marketing use subjed to permission for use,

* Minimum prize value £S00,

* Competition winner will be selected by Tourism 3outh East and the advertiser will be responsible for con-
tacting the prize winner and arranping the prize directly with the winnar.

For more information or a booking form please contact:
Catherine Carkeet Tel 023 8062 5510 Email: ccarkeet@tourismse.com

For a booking form please visit www toursmsout heast.com/marketingfcompetitions
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Group Travel Marketing Opportunities 2011-2012

Group Travel Programme

Group Travel continues to be an integral market to
South East England’s tourism industry with over 3.96
million visitors to the region by coach each year. With a

5% rise in bookings predicted for 2011
Operators.

by CTC

Tourism South East's has an established programme of
activities which continues to be well received and ensures
tourism businesses are able to build quality relationships
and make new contacts within the trade sector.

Trade Profile...

Group Travel Organisers

* There are an estimated 11,000 Group Travel Grpanisers
within the UK who orpanise at least one trip per year.

A hiph proportion of these proups are made up of people
aped 55+,

* Ratirement Groups, special interest proups and social
Froups are the top three listed as most popular types of
proups. Women's proups and educational
representatives and staff clubs are also ranked hiph
on ratings,

* {roup Travel Grganisers arange an averape of 4 trips
within the UK per year with each proup comprising of
approx 50+ individuals.

Coach & Tour Operators

* There are approximately 15900 Coach & Tour Operators
in the UK many of w hich offer day trips and short breaks
as well as prvate hire,

Wholesalers

* Specialist Orpanisations put topether tours and take
cara of everything on behalf of the proup orpanisar from
coach hire to hotel reservations attractions
and activities

Market Statistics

* Approximately seven O"""'EI" 10

million people take a ”PPDrtu,,- >
: Ities ¢

woach tour in the UK the t o target
each yearand a rade I‘TIarket
furthar two million o :
abroad. PPDrt Qg

* Seven millien people uh’tlES Start

spent £1.15billion on F
UK coach touring fom £75
holidays in 2005,

* 266 million day trips were taken by
coach with each passenpger spending more than £50 per
trp.

* The Coach Tourism Council Gperators predict a 5% rise
in passenger numbars in 2011

* 273 million people poon acoach for leisure purposes
each year,

* There are approx 1500 active coach operators running
excursions throughout the UK.

* {oach holidays are estimated to account for one in six of
all holidays taken by over &5s,

*statistics auoted vwere from Coach Tourism Council and Coach
Passenger Transport,

The Group Travel Team have put together a programme of opportunities for
businesses to select from ensuring the trade market can be strategically targeted.

For more information on any of these opportunities please contact

Elaine Pearce

Travel Trade Manager
02380 625409
epearce@tourismse.com

Joanne Channon

Marketing Assistant - Travel Trade
02380 62572
jchannon@tourismse.com
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Group Travel Marketing Opportunities 2011-2012

= 0OUP TRKAVEL
FAIRS 2012

Exhibitions remain an important part of
the marketing mix

Feedback from the 20711 Group Travel Fairs highlighted that these
regional events continue to remain extremely positive and offer
tourism businesses a cast effective platform to meet group travel

organiser contacts and discuss opportunities face to face.

Events are held at exciting venues across the region each year, encouraging
visitors to take advantage of a great day out as well as a perfect opportunity to pick up
group information and find out what's happening in South East England.

NEW FOR 2012 is the introduction of the ‘South West Group Travel Show' a new event
located in Bristol providing exhibitors with an additional opportunity to target visitors from
further west. This event is organised in partnership with Group Travel Organiser Magazine.

Dates & Venues
14 |anuary 2012 At-Bristol, Bristol

11 February ¢012  Bletchley Park, Milton Keynes,

Buckinghamshire

18 February 2012 The Historic Dockyard Chatham,

Chatham, Kent

3 March 2012 Arundel Castle,

Arundel, West Sussex

All events start 10am until Z2pm

Booking Deadlines

B December 2011

Stand Costs

£ metre stand = E295 + VAT - (£275 per stand, if three or more fairs are booked}
3 metre stand = £395 + VAT - (£375 per stand, if three or more fairs are booked}

Rates include breakfast & packed lunch?®, table, € chairs and table cloth, stand plan

and catalopue listing

A 40% surcharge applies to non TSE members.
A 15% surcharge applies for Boundary members.

For further information or a booking form contact:
Joanne Channon Tel: 023 8062 5472

Email jchannon@tourismse.com

Target Audience

* {roup Travel Orpanisers —inc, retirement associations,
social clubs and special interest groups.

* Coach & Tour Operators

» Education & Youth Croups

= Travel Trade Media.

Business Benefits

Each fair attracts between ¢50 8 300 orpanisers from
across tha South East. This is the perfect opportunity to
meet new contacts face to face and understand individual
requirements,

“The Groy
" ! P Travel fay
an‘“ DLrism Sours £ astur_;mise
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14 Janua ry 2012 Organised in partnership with Group Travel Organiser Magazine

SOUTH WEST GROUP TRAVEL SHOW },."y
At-Bristol, Bristol !u :
A

Located conveniently on Bristol's Harbour side,

At-Bristol has over 300 hands-on exhibits, live science shows and
a Planetarium. At-Bristol is one of the UK's bippest and most
exciting interactive science centres and provides a preat day out
for proups of all apes and interests, The first event held in the
South West introduced due to popular demand, provides exhibi-
tors with an opportunity to tarpet visitors from further afiald.

11 February 2012

Bletchley Park, Buckinghamshire

Bletchley Park was home to the WW? Code-breakers whose
breath-taking achievements helpad shorten the war by two years
saving countless lives,

The Bletchley Park Trust's mission isto transform Bletchley Park
into the world-class education and hertape site it deserves to be,
reflecting the profound sipgnificance of its impact on WWZE, the
twentieth century and the way we all live today.

18 February 2012

The Historic Dockyard Chatham, Kent

The Historic Dockyard Chatham, in Kent is one of Britain's leading
maritime herntapge destinations, The stunning 80 acre site presents
over 400 years of history through the largest concentration of
iconic buildings, historic ships, museurn galleries and attractions in
the UK. The TSE Group Travel Fair takes place in Mo. 1 Smithery
which opened to visitors in July 20710,

3 March 2012
Arundel Castle, West Sussex

Ancient Castle and stately home of the Dukes of Morfollk,
reflecting neary 1,000 vears of history, and commanding the sur-
rounding landscape with magnificent views across the South
Downsand River Arun,

Fine furniture and works of art in sumptuously furnished rooms,
Ancient Motta & Keep, The Collector Earl's Gardan, 14th century
Fitzalan Chapel. Collection of arms & armour, Personal possessions
of Mary Queen of Scots, Yared programme of Special Events,

Stand Rates include:

* Breakfast & Packed Lunch™* Table, € chairs and table cloth, 3tand Plan and Catalopue listing
Exhibitors should bring their own displays, shell scheme s not provided.

What visitors say....

"l attended the Denbies
Wine Estate group travel
fair , it was interesting also
to pick up information on
other venues, foursetcas|
am always looking for new
venues and ideas for the
group to go to, withina 2
hour drive radius

of Crawley.”

| lazel Ellis
lriend s of the | lawth
Crane Loy, Wost 50550

"We attend tourist
information fairs fairly
regularly on behalf of the
Banstead and District
Royal British Legion.
Exhibitors were all within
reasonable distance of
our area so there
wouldn't be long
journeys for our
members. We were
particularly pleased to
meet face to face with
people whom we had
contacted only by e mail

or telephone.”

John Twecn

Banstesd & District Powal British Legion
Banstoad, Surrey

Literature distribution opportunities are available from T2E stand, *Exhibitor Catering may be limited for Arundel castle event.

For further inforrmation or a booking form contact:
Joanne Channon

e Beauﬁfu(SOutk
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AL

The Premier One Day

Group Travel Exhibition

This annual travel trade exhibiticn centinues to deliver
new achievements each year with the 2011 show seeing
a 16% increase in visitors numbers. The show attracts
more than 1100 travel trade contacts looking for new
inspiratien for days cut and shert breaks with their

groups.

Organised by Tourism Scuth East and Group Travel Organiser magazine, the show has
been running for 35 years and invites GTO’'s and Coach & Tour Operators from across
the UK to this free admission show.

Date & Venue

* Saturday 28 |January 2012
* Alexandra Palace, London
* 10.20am until 4pm

Business Benefits

Perfect opportunity to meat proup travel orpaniszers and
travel trade face to face, understand their needs, build
relationships and encourage them to include your
business within their itinerary plans for 2012 and 2013,

Campaignh Costs

Stand size Early Bird Rate™
Rate

(members only}
4sqm (Zmxem} ER3Z+ VAT
&sgm (Zmx3m} F1,248+ VAT
Bsgm (Zmxd4m} F1.665+ VAT
105q m (2Zmx5m} F2 07O + VAT
Lorner site premium E115 + VAT

Target Audience

Group Travel Grpanisers,

Coach & Tour Operators, Teachers, Youth Group
{rpanisars and other Travel Trade businessaes

Deadline
for booking: REARIYBIRD
Booking deadline 30th 4
Movember 20011 TESA'PPLY
BEFORE
30TH
JUNE 2071y
Member Rate Mon-MMember
£590 + VAT £935 + VAT
£1325 + VAT £1.3590 + VAT
£1.760 + VAT £1850 + VAT
£2 195 + VAT £2 305+ VAT
£135 + VAT £150 + VAT

Larper stands available please contact the proup travel team
Price includes shell scheme, lighting & carpet, PR support, a listing and hyperlink on the excursions website

and free entry in show catalogue.

For more information or a booking form please contact:

TOURISM

Joanne Channon Tel: 023 8062 5472 Email: jchannon@tourismse.com SOUTH EAST
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Testimonials

"The 2011 excursions show was our first year
as an exhibitor, 1 can truly say this was one of
the best organised and operated eventswe
have attended in our years of trading. The
quality afthe contactswas AT and our follow
up has resufted in business we otherwise
would not have acquired. We will definitaly
bareasarving our stand at the 2012 excursions
show™.

Steve Plummer, Cruise for Groups

To view the 2011 Show Video visit

“Excursions is a fantastic show to meet a huge
number and a greatvariety of group traval
organisers. It has baan very useful forus”.

Hester Yan Hien, 3hakespeare's G loba

www.excursions.org.uk

Research from Excursions 2011

Exhibitors

e 99% of 2011 exhibitors would
considar re-booking for 20012

o 85% of exhibitors rated the layout
as 'pood or 'very pood'

» 95% of 2010 exhibitors rmted the
show overall as 'pood' or 'very pood’

o 94% of exhibitors rated the
orpanisation of Excursions 2010 to be
'‘Pood’ or 'vary pood’

60% of exhlbltors completed the questionnalre
from which these statletlcs were sourced

Visitors

* 8890 of visitors will consider visiting
Excursions 2012

« 999 of visitors found wisiting Excursions 2011
‘worthwhile' or 'wvary worthwhila'

» 99% of visitors are likely' or 'very likely' to visit the
yernues which exhibited at Excursions 2011

» 55% of visitors did not intend to visit any other
UK proup or travel trade exhibition

17 % of viskkors completed the questlonnalre from
which these statietlcs were sourced

For more information or a booking form please contact:

Joanne Channon Tel: 023 8062 5472 Email: jchannon@tourismse.com TO
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Ok Xg

The UK's official exhibition dedicated to showcasing i £
outstanding products to over 2000 domestic and & IRELAND
overseas travel trade visitors held at the

NEC Birmingham

Each Year Tourism South East arranges a eye catching co-
ordinated regional presence at this Visit Britain event
showcasing 'The Beautiful South’.

Date & Location Booking Deadlines

® 16-17 March 2011 Stands 1st December 2010
» NEC Birmingham Literature Representation 8 March 2011

. Business Benefits
Cam Pa|gn ElE ments QOpportunity to meet with potential trade operators face

to face, build relationships and

* 2 % ¢ sqm stand as part of co-ordinated ! LT
encourage inclusion in

repional prasence

* Stand Structure induded future programmes. . The 201g show
» Backpround prap hics includad pa -"!'f;:rgf;;; ecord numper of
* Lighting included of the Beam{ OWeasing the besr
* {abinet and Stools induded With 3 rEg.'bn.-ﬁ Ul South togethar
* Pre-event e-newsletter exrr Presence we Were
emely proud opr-
Stand Costs (To be Confirmed) Karen Roebic,

Head of Markay ng

Teurrism
Rates for the 2012 show are not yvet available details reparding the format of South East

Toursm South East's 2012 co-ordinated presence will then be communicated. More
information will be circulated as soon as its available, Tourism South East will be
endeavournng to keep stand costs below £2000 for a ¢ x¢ Pod, and literature distribution opportunities below

£150
For more information or a booking form please contact:
Elaine Pearce Tel: 023 80625409 Email: epearce@tourismse.com ggH-%%_?AEAAST
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2011 Show, NEC

Tourdsm 3outh East's co-ordinated regional presence at BoBl with Beautiful S3outh branding

Partner 5tands

For more information or a booking form please contact: TO
Elaine Pearce Tel: 023 8062 5409 Email: epearce@tourismse.com SO
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CROUP LEISURE

TRAVELTRADE SHOW

Stand share with us at Group Leisure

Tourism South East will be representing partners and
the South East of England at the Group Leisure & Travel
Trade Show based at NEC Birmingham.

The show is organised by Group Leisure Magazine and
invites group travel organisers, coach tourism and the

travel trade market in 2011

Target Audience
* {roup Travel Orpanisers

* Coach 8 Tour Qperators
* Trave| Trade

Campaign Elements

* Stand Partners offered a 2sqm option. (spaces limitad)
* Literature Representation on Tournsm South East's
stand

Campaign Costs

* ?5qm Stand Share 2sqm
s | jterature representation { 150 leaflets}

£650 + VAT
£B5 + VAT

There is a 40% surcharge for non T3E members,
Thereis a 15% sucharpe for Boundary members.

For further information or a booking form contact
Joanne Channon Tel: 023 8062 5472 Email jchannon@tourismse.com

Booking Deadlines

Stand share 30 June 2011 [Limited spaces available}
Literature Representation 9 September 011

Literature must be received at Tourism 3outh East by
16 3eptembar 2011,

Business Benefits

The show is5 the perfect platform to meet and do business
with travel trade and encourage inclusion and itinermry
planning with Orpanisers looking for short breaks in the
South East.

SUBISIDISE
RATES
OFFERED)

¢ Beau(ifu($outk
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»=OUP TKAVEL

GUIDE 2012

The guide for group travel

organisers

With over 11,000 Group Organisers in the UK this
annual Group Travel Guide to South East England is
renowned for being retained for up to 12 months and
referred to for inspiration and information when

planning new itineraries.

The comprehensive guide provides details on group friendly
accommodation, attractions, places to eat, coach parking facilities

Target Audience

* {roup Travel Orpanisers such as retirement associations,
social clubs and special interest proups

* Coach 8 Tour Qperators
* Education & Youth Groups
= Travel Trade Madia.

Campaign Elements

* 2800 print run

* &4 pape Ad brochure published Decambear 2011

* Mailed out to Tournsm South East's Group Travel Database
of over OO0 key contact

* |[ncluded within Excursions Exhibition Welcome Baps

* Distributed at Bast of Britain & Ireland 2012

® Tourism South East Group Travel Fairs

* |n response to requests from editorial and features in
travel trade media (more than 400 in 2011}

* Hosted online at www visitsoutheastengland.com/proups
asan e-book,

Publication Costs

Booking Deadlines

Free listings should be completed by 26 Aupust 2011,
All members will have received an automated email via
Group Travel Orpaniser Mapazine for completion.

Booking Enhanced Entrias: Friday 6 Aupust
Booking Display Adverts: Friday & Septambar

BGisplay Arbwork deadline:
Friday ¢ 1 October

Advertising specification Incr Based pring run
will be sent to you after In 2012 due tq
booking, Popul gy dﬁ'l'nand
af r-egdgo%
BrE wi .
the guide for g '\ retain

12 manths

* |i5ting Free to alipible membars must be completed online before end of play &6 Aupust

e Fnhanced Entry { 40 words and pic)  £195 + VAT = Full Pape E1488 + VAT
* Eiphth Papa EZ00+ VAT * |nside Front Cover E1730 + VAT
* {Juarter Fapa EG35 + WAT » Outside Back Cover E1830 + VAT
* Half Pape ES10 + WAT

There is a40% surcharpe applies for non T3E members, A 15% surcharge applies for Boundary members,

For further inforrmation or a booking form contact

Joanne Channon Tel: 023 8062 5472 Email jchannon@tourismse.com

TOURISM
SOUTH EAST
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As wall as advertising and informative editorial, the key features for the guide include highlights for
what's new in 2012 | listings for attractions, accommaodation providers and, places to eat suitable for
group visitors,

An events calendar is provided along with contact details for coach operators and other transport
providers useful to Group Travel Organisers. Contact details for destinations information is published as
well as coach parking facilitias provided across the South East.

DOMNT FORGET: IF YOU HAVE SOMETHING NEW HAPPENIMNG FOR 2012 THAT COULD BE COMSIDERED
FOR INCLUSIOM IN THE WHATS NEW EDITIORIAL PLEASE LET US KNOW. Email epearce@tourismse.com.

FREE LISTING FOR MEMBERS

All members of Tourism South East are elipible for free listing in this puide if they have the facilities suitable for
proups of 10 or more, Accommodation entries must have 10 rooms or more, All members will have received an
automated email ¥ia Group Travel Crpaniser Mapazina for completion,

For further information or a booking form contact T
Joanne Channon Tel: 023 8062 5472 Email jchannon@tourismse.com S
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LI

OPPORTUNITIES

Keep the trade updated
from just £75

The newest opportunities introduced to the
group travel programme is via online marketing.

This activity focuses on themed e-newsletters sent to
Tourism South East database of contacts providing inspiration
for future itineraries being planned 9-12 months in advance.

Targeted banner advertising is also available on www.visitsoutheastengland.com

Target Audience Business Benefits
® {rvar 2 000 Croup Travel Orpanisers contacts Update the tavel trade with latast news,
* Gver 1,100 Coach & Tour Operators contact in atimely manner and early enough for inclusion within

£011-2012 itinerary plans. 5ee
overleaf for dispatch dates and

Campaign Elements content themes. ,'_,G; ouP Organisers
* Bi-monthly e-newsletters to Group Travel Orpanisers WSleﬁer

* Bi-monthly e-newsletters to Coach & Tour Operators 3 1 % av
* Banner Advertizing—5 month hosting 18 o - Open Fate
70 av.c

Booking Deadlines lick throyg,
{n poing throuphout the year—see overeaf

EARLY BIRD DEAL

Book FOUR 2 newsletter

Campaign Costs Member Rate*® entries editions® before the
* Jroup Travel Orpanisers bi-monthly e-newsletter £95% + VAT per edition end of June and you will

* {pach Operators quarterly e-newsletter ETS + VAT per edition received a

* Combined CTO and Operators £150 + VAT per edition fifth one FREE OF CHARGE™
* Banner Advertising £150 + VAT per 5 months O U 0 Numeni e

* “choopestontry froe afclorqe

*There is a 40% surcharpe for non T3E members,
There i5s a 15% surcharpe for boundary members

For further inforrmation or a booking form contact : TO
Joanne Channon Tel: 023 8062 5472 Email jchannon@tourismse.com SO

¢ Beaulifu(Sou(k



mailto:edavis@tourismse.com

£

-

7\ SR Ak
ON OPPORT U

E-newsletter dispatch dates

A series of e-newsletters are scheduled throuphout the year tarpeting both Coach & Tour Operators and Group Travel
{rpanisers with new ideas for future itineraries.

Each newsletter has appropriately themed content co-ordinated in line with research which has identified that lead-
times for itinerary planning within the travel trade s approx. 9-1¢ months ahead.

" Group Travel Organisers e-newsletter—Over 1400 contacts
Dispatched Bi-monthly on following dates,

Dispatch Gate Content Themea Copy deadline

Aprl 52011 Winter 2011 25 March Each entry allows 40 words,
Juna T 2011 Group Orpanisers po frea 27 May landscape picture and web link
Aupust & 2011 springfsummer £012 28 |uly

October 11 2011 Summer ideas 012 30 September

December & 2011 Autumn ideas for 2012 25 Movember

February ¥ 2012 Winter ideas 2012 £7 |anuary

April 102012 Winter ideas 2012 20 March

Coach & Tour Operators e-newsletter—OQOver 700 contacts
Dispatched Bi-monthly on following dates

Dispatch Date LContent Theme Lopy deadline

May 3 2011 Winter 2071 21 April

July 5 2011 Springf Summear 2071 £3 |une Each entry allows 40 words,
September & 2011 Accommaodation for proups 6 Aupust landscape picture and web link
MNovember & 2011 Late SummerfAutumn 2012 28 October

January 10 2012 Autumn ideas 2012 23 Decambar

Marmch & 2012 AutumnWinter 201 2 24 February

May 8 2012 Winter/Summer 2013 27 April

Combined GTO & Operator e-newsletter— Over 2700 contacts

Sent to both Group Orpanisers and Coach Operators

Dispatch Date LContent Theme Lopy deadline
Each entry allows 40 words,

May 17 2011 Lunch stops & May landscape picture and web link
Julby 12 2001 Education patkape 8 July

September 20 2011 Coach parking & Aupust

December 20 2011 Afterncon tea packapes % Decemnber

March 20 2012 Lunch stops % March

Banner Advertising

Banner advertising opportunities are available an the Group Travel Papges of

vwev visitsoutheastengland.coms/groups. Qur trade pages received highly tarpeted visitors
looking for group travel activities across the region. Tourism South East group travel team drive
all trade traffic to these papges within marketing communications throughout the year, Take
advantage of our value for money banner advertising opportunities. £150 for five months,

Banner [Nmensions: 190px wide and 500px high, and should be supplied as PG, GIF, or SWF
For further information or a booking form contact : SO
Joanne Channon Tel: 023 8062 5472 Email jchannon@tourismse.com
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DIKECT MA

1L

Put your product in front of —

10,000+ trade contacts

Tourism South East maintains a Group Travel database which is

%
'
3

continually serviced ensuring contacts are up to date and of
high quality.

=

With over 23 categories to choose from Tourism South East
can tailor mailings specifically to your requirements,
enabling you to select organisation types and geographical locations.

Target Audiences include

{ontacts can be selected from the following catepories below and peoprap hical location

Accommaodation Providers

Arts |nterest Groups including Music, Drmma, BDance and Camera € lubs

Blue Badpe Cuides f Tourist Information Centras
Charity

Church Groups

Coach f Tour Gperators & Travel Trade including and
LCommunity f Local Groups

Disabled Groups

Educational Groups including 3chools and Collepes
Gardens includ ing Horticultural Societies

History f Herntapge {iroups

Interest Group including Motoring, Railway, Aviation,

Animal, and Political

Men's Club including Rotary and Round Table
Military including Yeterans

Press [ Media

Seniors 8 Retired Groups

social Clubs

Sports Clubs including Bowling €lubs

Staff f Business Clubs

Women's Group including Wl and Towns Women's
Youth Groups induding Guides & couts

Costs

Tourism 3outh East will provide wou with a bespoke quotation based on your reguired criteria, Quotations indude
the cost of envelopes, labals, postape and labour. Costs depends on weipht, size and quantity of contacts to be
mailed, Mailings are sent from Tourism South East offices for data protection purposes,

Flease complete the quotation request form on the next page and send to TO
Joanne Channon T:02380 625472 jchannon@tourismse.com SO
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Please provide quotation based on
. Leaflet Size:{ Ep: Ad, AS, DL} I:I Weipht (gh

. Mumber of inserts in mailing. I:'

. Will you be providing an additional cover letter to be induded YES/MG
Please quote based on a mailing to the following categories: pjeasetick all applicable

Accommodation Providers

Arts Interest Groups including Music, Drama, Dance and CameraClubs
Blue Badpe Guides f Tourist Information Centres

Charty

Church Groups

Coach f Tour Operators & Travel Trade including Transport Gperators and Tourism Related Businesses
Community f Local Groups

LCountrysidefrural including Ramblers, Environmental and Cycling Groups
Disabled Croups

Educational Groups including 3chools and Collepes

{ardens including Horticultural Societies

History f Herntape Groups

Interast Group including Motoring, Railway, Aviation, Animal, and Political
Men's Club including Rotary and Round Tabla

Military including Yeterans

Mational Trust iroups

Press f Media

Seniors & Retired Groups

Social €lubs

Sports Clubs including Bowling Clubs

Staff / Business Clubs

Women's Group induding Wl and Towns Women's Guilds

Youth Groups induding Guides & Scouts

Other

We would like to target the following geographical area only:

(e.p. Towns, Counties, Postcodes), If this section is not completed we will assume you wish your quote to be based on
all contacts we have within catepories selected above

TOURISM

FAX QUOTATION REQUEST To JoANNE cHANNON oN 02380 SOUTH EAST
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Combined Mailing Opportunities

Althouph Tourism 3outh East offers bespoke mailings to the Travel Trade database there are also a number of limited
opportunities for members to join forces and participate within joint mailings to key contacts in the proup travel database.

Mailings will be dispatched on scheduled dates below—members are invited to include their leaflats.

Unfortunately members cannot select catepories or repions within these joint mailings as these are pre-defined howewver
the contacts will be key travel trade contadcts within the database. If you wish to specify catepories and repions that your
literature is distributed to a bespoke mailing would be more appropriate,

28 September - Member Literature Mailing

A4 mailing to SO00 key group travel contacts within South East Area—( 6 spaces available in each mailing]
Inserts can be maximum size A4 and weigh up to 252 each,

Extra charge if insert is a consortia leaflet required—price on application,

Minimum of 3 partners will be required in order for mailing to go ahead,

Cost per insert will depend on the number of partners that book. Cost will be a min £600 (if 6 partners] max £900 (3 if partners)
Members can express an interest to be included in a reduced guantity of the mailing howeyer these members would
appear on a reserve list if there is space, and prices calculated accordingly.

Please express your interest by 29th August respectively.

Interested partners will be informed of actual cost once we know how many people would like to be invalved.

Inclusion within a TSE communication mailing:

W/C 7 November - Group Travel Fair Invitation Mailings

S000 AS mailing [ 4 spaces available, max size AS, max 16pm insert}

This is an opportunity for partnars to indude their literature within the Group Travel Fair invitation mailinp which s being
dispatched to the full database. Please nota, no literature advertising alternative trade event literature can be included in this
mailing. Extracost if insert is consortia fold - price available on request. See gty options below

W/{C 6 February - 2012 Group Travel Guide Mailing

&000 approx—I( 5 spaces available, max 5ize A4, max 16pgsm insert}

Opportunity for partners to include literature with the 2012 Group Travel Guide mailing which takes place straipht after
Excursions 2012 and mmovas all those that attendad the avent to avoid duplication. Extra cost if insert is consortia fold -
price on request.

See quantity options below for two mailings above,

QTY TOTALCGST Equiv. Cost For more information or
perumit to book please contact

2000 contacts £400  + VAT 0.20p Joanne Channon on

3000 contact ES7S  + VAT dJ.19p

40040 cantacts £725  + VAT J.18p T- 02380 625472

5000 contacts £850 + VAT a17p or

6000 contacts £F960 + VAT d.16p . R

7000 contact £1050* + VAT 0.15p E: jchannon@tourismse.com

80040 contacts £1120% + VAT Jd.74p

9000 contacts £1170% + VAT dJ.13p

*These qty only available within Group Travel Fair Invitation Mailing

TOURISM
SOUTH EAST
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International Marketing Campaigns 2011 - 2012

Following four years of the highly

successful Go! China/Asia campaign,
Tourism South East is recognised as the
most active region in China outside of
London. Now targeting the wider
marketplace of the growing Asia Pacific
market .

Target Audience Campaign Timescales
Trade and Mediain Asia Pacific Region. LCampaign runs to March 2012,

Business Benefits

Cost effective representation to the Asia Pacific market—

Campaign Elements

* Representation at exhibitions, induding China CITM attracts 10,000 buyers and 50,000 mem bers of the
International Travel Mart (CITM} and Destination public over the four days 8 DERI allows nebworking with
Britain & Ireland [EE} owver 100 buyers,

* |Inclusion in €hinaHolidays' 'Hello Britain' puide

® Familiarisation trips for press and trada Aqdl'tl'unal exposure through online activity and fam

& Presence on TSE's Chinese website (hosted in Chinal trips.

* |nclusion in one China Holidays' 'Hello Britain' monthly
newsletter

* Other ad-hoc activity in the Asia Pacific area Weltomes o Bii;f;te.» Village
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erefﬂrse d:d:iuthe_qit :g mﬁingn a:nd' We
. PRI for this intimtng 9 O
Campaign Costs " =
< elf_-n Petay 2009- 20 io
E1250 + VAT = £1500 Members BB Tovris ny Manage,
£1600 + WAT = £1920 Non-Membears
For further information, or a booking form please contact: TO U Rl SM
Fran Downton Tel 023 8062 5409 Email: fdownton@tourismse.com SOUT H EAST
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® V|BE (Wisit Britain International Business Exchanpe} 5 & & October 201 1: {One-to-one presentations to ¥Visit Britain's
overseas representatives, Represantation FREE to Mear Europe and Gol Asia campaign partners.
Represantation availab le for other Members: £50 + VAT (limited spaces availabla}

* Travell The Workshop, Brussels: 1% October 2011, An opportunity to be represented in one-to-one discussions with
Belpian and Dutch tour operators, Representation FREE to Mear Europe Trade campaipn partners.
Representation availab le for other Members: £100 + VAT (limited spaces available}

& WEW! Travel Trade Mission to Beijing, 3hanghai & Honp Konp: Movember 2011, T5E will represent south east
destinations and attractions during visits to travel apents and tour operators, Cost of representation:
FREE to ool Asia campaign partners. Members E500 + VAT
Mon
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