





strapline An additional element to the brand is the strapline ‘closer than
you think’. If used with the colour blend logo it should be set in
black. This is available as an outlined EPS file, but if used
elsewhere this should appear in lower case and set in Bliss Light,
kerning set to optical.

For minimum logo size with strapline please refer to section 2.

To ensure the legibility of the logo, it must be surrounded with a
minimum amount of clearspace based on the size of ‘'S’ (South).
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The strapline can also be used as a separate branding element.
It can also be coloured using the gradient blend, as shown below.
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Do not tint the logo Do not place the logo on a Do not place logo alongside
panel, badge or shape the Tourism South East logo
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Do not re-draw, stretch or Do not use a colour other Do not use the logo on a colour
alter the shape of the logo than those specified that makes it illegible to read
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Do not use the colour blend Do not use any of the logos Do not attempt to redraw
logo on a photograph on a pattern the logo, use official artwork
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6. correct logo use



examples of use
corporate letterhead
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7. examples of use
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